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RESEARCH METHODOLOGY BE

« Anonline survey was conducted among Tasmanians aged 18+ between the 12t and 14t of August 2025.

* In total, n=503 participants took part.

« Quotas and weighting were used in order for the sample to be representative by age group, gender, region, electorate and
education.

« The aggregate results are accurate to a maximum margin of error of +4.37% (95% confidence, simple random sample); sub samples
are subject to larger margins of error.

The survey was implemented according to ISO 20252:2019 standards, certificate number 888027.



RESEARCH SAMPLE PROFILE

Gender % Number
Male 46% 231
Female 53% 269
Non-binary / Other 1% 3
Prefer not to say 0% 0
TOTAL RESPONDENTS 100% 503
Age Group %* Number
18 to 34 years 21% 108
35 to 54 years 32% 160
55 to 69 years 28% 142
70 years or over 18% 93
TOTAL RESPONDENTS 100% 503
Tasmanian Region % Number
Hobart and South-East 52% 261
Launceston and North East 27% 136
West and North West 21% 106
TOTAL RESPONDENTS 100% 503

NOTE: In accordance with the specifications of the research: The percentage figures tabled here are unweighted.

This survey was conducted to the market and social research ISO20252:2019 standard

* Percentages may not sum to 100 due to rounding.

Electorate % Number
Bass 18% 91
Braddon 20% 99
Clark 22% 13
Franklin 21% 106
Lyons 19% 94
TOTAL RESPONDENTS 100% 503
Education %* Number
No qualifications 1% 7
Apprenticeship 4% 20
Secondary school 16% 80
Diploma or workplace qualification 35% 177
TOTAL RESPONDENTS 100% 503
2025EMRS | 3



RESEARCH SAMPLE PROFILE (Continued) (2)

Household Status % Number
Single person household 22% 110
Single parent household 4% 21
Couple with no children at home 39% 194
Couple with one or more children at 27% 134
home

Shared household 9% 44
TOTAL RESPONDENTS 100% 503
Employment % Number
Employed full-time or self-employed 43% 218
Employed on a part-time basis 15% 76
Engaged in home duties 3% 17
Retired or on a pension 32% 160
Unemployed 3% 17

A student 3% 15
TOTAL RESPONDENTS 100% 503

NOTE: In accordance with the specifications of the research: The percentage figures tabled here are unweighted.

This survey was conducted to the market and social research ISO20252:2019 standard

* Percentages may not sum to 100 due to rounding.

Past Vote % Number
The Liberal Party 31% 157
The Labor Party 23% 115
The Greens 17% 84
The National Party ( only in Bass, 1% 3
Braddon and Lyons)
The Shooters, Fishers & Farmers 29 9
(only in Bass, Braddon and Lyons)
An Independent 23% 115
Unsure/ Can't Remember 1% 4
Prefer not to answer 2% 1
\I/Dci)ctjenot vote/ was not eligible to 1% 5
TOTAL RESPONDENTS 100% 503
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Nearly three-quarters (74%) of
respondents were more likely to
support the phase out of greyhound
racing. This was particularly true for
those with an undergraduate or
postgraduate university degree
(86%) and residents of Hobart and
the south-east (81%).

Males (22%) were more likely to not
support this idea, while females
(16%) were more likely to be unsure.

*Charts may not equal 100 percent due to rounding.

Greyhound Racing Phaseout Support

Q. Do you support the Liberals’ plan to phase out greyhound racing by 20297
Base: All respondents (n=503)

mYes
No
Unsure
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Tl Abandoning Opening Native Forest
for Harvesting Support

Over three-fifths (61%) of
respondents were more likely to
support the Liberals’ abandoning
their proposal to open up 40,000
hectares of native forest to
harvesting. This was particularly true
for those with an undergraduate or
postgraduate university degree

(73%).
Males (30%) were more likely to not = Yes
support this idea, while females
(22%) were more likely to be unsure. No
Unsure
Q. Do you support the Liberals’ abandoning their proposal to open up 40,000 hectares of native forest to harvesting? 2025 EMRS | 6

Base: All respondents (n=503)
*Charts may not equal 100 percent due to rounding.
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Confidential/ Disclaimer

Notice: The information contained herein is confidential and has been supplied under a confidentiality agreement. If you are not authorised to view
or to be in possession of this document you are hereby notified that any dissemination, distribution or duplication of this document is expressly
prohibited. If you receive this document in error, please notify Enterprise Marketing and Research Services (EMRS) immediately on +613 6211 1222,

Limitations/ Liability
While all care and diligence has been exercised in the preparation of this report, EMRS does not warrant the accuracy of the information contained

within and accepts no liability for any loss or damage that may be suffered as a result of reliance on this information, whether or not there has been
any error, omission or negligence on the part of EMRS or its employees.

The research complies with the EMRS Quality System, certified to ISO 20252:2019, the international standard for Social and Market Research, certificate
number 888027.
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